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Trovit

2014

Trovit Search, S.L.

CEO and Cofounder Ihaki Ecenarro
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- 1
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2015 3  30Q
+13.7 AG.3 AO05
14 3 15 3 14 3 15 3
4-12 4-12 10-12 10-12
10,408 11,831 1,422 13.7% 3,556 4,080 14.7%
336 388 52 15.5% 129 153 18.5%
7,867 9,377 1,509 19.2% 2,635 3,007 14.1%
2,628 3,006 378 14.4% 848 1,026 20.9%
2,633 3,312 678 25.8% 906 869 A4.1%
296 498 201 68.0% 117 201 72.3%
347 277 A G9 A20.1% 92 99 6.7%
1,962 2,282 320 16.3% 670 809 20.7%
2,204 2,065 A139 A6.3% 791 921 16.4%
1,282 1,275 A6 A 0.5% 455 588 29.2%
21.2% 17.5% A3.7p 22.2% 22.6%
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3 TVCM Youtube P.30
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762 A141  A185% 3 240 430.8%
1 464 195 1 42.1% 4 174 32.0%
2 384 141 36.8% 5 123 43.2%
3 97 20  21.3% 32 18.1%
1 CRM WEB
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1 SEO P.27
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15,173 A 5,795 61.8% 6,625 9,547 A 2,922 69.4%

4,433 A 1,426 67.8% 3,279 4,571 A1,292 71.7%

5,563 A 2,250 59.5% 621 929 A 308 66.9%
887 A 388 56.2% 659 977 A 317 67.5%
434 A157 63.8% 526 1,672 Al,146 31.5%
3,854 Al1571 59.2% 118 196 AT77 60.3%
2,162 A 96 95.5%
1,116 158 114.2%
12.1% 5.4p
Trovit 943 69.8
31.5 4Q Trovit 943 72.2
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Trovit +10,951 +7,000
14 3
13,409 7382 551 44,345 .
j 10,918 1
11,109 A4,254 a38.3 269
| 276
2,300 +11,636  505.9
3,160 +6,312 199.7 7,000 .
3 A408
2,087 +6,295  210.7 Azad
: A266
172 16 9.8
10,249 1,070 10.4 1052
181.55 18.63  10.2
14 4 -14 12
) 216 86 32 54 15 - 2016 3 2
Trovit Search, S.L. 10,951 60 - 2019 12 2
1 Trovit 10,951 7,000 A 4,345

2 2016 3 IFRS 2016 3 4
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54 29 39
14 3 14 3
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348
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1,535 A685 84
A 1,001
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2013 3 2014 3 2015 3

1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q Q Q Q
2,737 2,763 2,939 3,522 3,398 3,454 3,556 4,281 3,852 3,897 4,080
2,709 2,736 2,911 3,494 3,366 3,420 3,524 4,243 3,811 3,858 4,042
1,497 1,510 1,585 1,980 1,818 1,845 1,889 2,422 2,102 2,161 2,362
812 829 914 1,010 1,021 1,027 1,096 1,178 1,084 1,087 1,107
193 195 195 225 256 266 240 268 231 224 166
113 118 128 131 136 153 174 174 207 223 230
91 82 88 145 132 128 123 199 188 161 176
28 26 27 28 31 33 32 37 41 39 38
81 82 95 117 102 104 129 136 109 126 153
2,134 2,260 2,404 3,195 2,433 2,798 2,635 4,050 3,031 3,339 3,006
770 744 767 993 806 973 848 1,155 989 991 1,026
629 756 777 1,290 774 952 906 1,862 1,115 1,328 869
55 63 105 130 84 95 117 176 126 170 201
96 98 128 144 131 122 92 91 89 89 99
581 596 626 636 637 654 670 764 713 760 809
521 420 439 209 862 550 791 95 712 431 921
297 228 175 86 516 309 455 54 419 267 588
19.1% 15.2% 14.9% 5.9% 25.4% 15.9% 22.2% 2.2% 18.5% 11.1% 22.6%

2013 3 2014 3 2015 3

1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q Q Q Q
2,737 2,763 2,939 3,522 3,398 3,454 3,556 4,281 3,852 3,897 4,080
2,709 2,736 2,911 3,494 3,366 3,420 3,524 4,243 3,811 3,858 4,042
28 26 27 28 31 33 32 37 40 39 38
521 420 439 209 862 550 791 95 712 431 921
626 513 508 253 887 564 799 104 722 446 951
104 93 69 44 24 14 8 9 9 14 30
19.1% 15.2% 14.9% 5.9% 25.4% 15.9% 22.2% 2.2% 18.5% 11.1% 22.6%
23.1% 18.8% 17.5% 7.3% 26.4% 16.5% 22.7% 2.5% 18.9% 11.6% 23.5%
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2013 10 2013 11 2013 12 2014 1 2014 2 2014 3 2014 4 2014 5 2014 6 2014 7 2014 8 2014 9 2014 10 2014 11 2014 12

3,506 5,006 8,246 1,826 2,651 4,641 2,473 4,300 3,503 4,222 2,110 3,336 3,125 3,337 9,389
21.4% 22.3% 6.1% 6.1% 24.1% 9.7%)| 39.6% 13.4% 28.3% 20.4% 49.1% 44.1% 10.9% 33.3% 13.9%
1,404 1,781 2,405 711 1,668 1,848 1,222 1,588 1,690 2,016 1,217 1,829 1,427 1,975 1,638
33.4% 5.0% 26.5% 22.1% 82.7% 12.7% 9.3% 20.2% 30.1% 4.5% 39.0% 50.2% 1.6% 10.9% 32.1%)

2013 10 2013 11 2013 12 2014 10 2014 11 2014 12
4,911 4,967 5,338 4,637 5,064 5,215 4,846 5,156 4,830 5,632 5,684 4,764 4,560 5,224 5,022
16.4% 0.7% 18.2% 1.8% 18.1% 8.5%) 2.5% 5.3% 0.1% 7.9% 18.5% 5.6% 7.1% 5.2% 5.9%)
3,382 3,598 3,332 3475 3,383 3,640 3,430 3,517 3,766 3,618 3,808 3,877 3,587 3,649 3,872
12.7% 3.6% 0.8% 4.6% 3.8% 2.8%) 0.1% 0.5% 6.1% 2.7% 11.4% 10.3% 6.1% 1.4% 16.2%)

2013 10 2013 11 2013 12 2014 10 2014 11 2014 12

35,059 35,266 35,634 29,953 27,744 28,925 31,177 27,434 31,058 28,623 28,435 30,082 33,628 32,655 32,478

3.3% 17.1% 29.8% 21.5% 24.7% 11.3% 12.0% 3.1% 1.8% 7.7% 3.8% 5.7% 4.1% 7.4% 8.9%)

8,509 9,037 9,736 11,941 8,674 8,290 8,902 7,307 7,754 9,011 10,188 9,941 10,495 9,255 8,709
17.7% 14.6% 7.4% 18.6% 33.5% 13.4% 16.9% 43.3% 24.5% 12.7% 6.8% 20.4% 23.3% 2.4% 10.5%
11,766 12,111 12,026 10,530 9,654 10,044 10,737 10,026 11,491 10,882 10,299 10,247 10,146 10,602 10,763
10.4% 12.1% 10.8% 0.3% 4.9% 4.3%) 1.7% 7.9% 1.4% 3.7% 14.1% 10.1% 13.8% 12.5% 10.5%
33,967 34,580 31,858 24,955 22,891 21,650 23,799 22,288 24,864 23,524 24,250 24,617 24,245 24,462 23,725
17.6% 22.6% 19.1% 5.9% 0.4% 13.0% 16.1% 22.9% 19.0% 25.3% 22.7% 23.4% 28.6% 29.3% 25.5%)

2013 10 2013 11 2013 12 2014 10 2014 11 2014 12

369,718 316,544 323,785 300,049 328,322 894,633 749,265 340,819 320,900 356,646 351,970 360,790 380,316 304,779 336,902
5.7% 2.3% 0.6% 1.8% 0.6% 8.0%) 7.8% 8.1% 6.2% 7.4% 6.8% 3.2% 2.9% 3.7% 4.1%)
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