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| Year Ended March 31, 2012 Financial Results

profit due

sal es and
ari sing

@ Recordedayear-on-year decline in
and higher costs

Tradeo business

Estate
Sales 10,319 millionyen down 3.9 year-on-year
Operating profit 952 millionyen down 45.6 year-on-year
Net profit 465 milionyen down 57.9 year-on-year

@ The number of properties posted averaged 3.61 million during March 2012 (+0.69 million year on year)
The number of affiliated stores stood at 9,926 (+363 year on year) as of March 31, 2012

@ A year-on-year sales growth began to be recorded starting from February 2012 thanks to the
synergistic effect of the airing from January of a TV commercial featuring a popular young comedy
duo and the implementation during the quarter of various sales promotion initiatives

the number one positi

®The AHOME®SO website won
survey conducted in April 2012, becoming a top website in three categories, the number of

properties posted, website user counts and smartphone site usability

i nformation site Ahomescn

®_Launched real estate
making an Indonesian company its subsidiary in the same month

Ltd. All Rights Reserved.
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| Year Ended March 31, 2012 Financial Results Trend of major indicators

.m Trend of consolidated business performance

Operating profit (million yen) Net profit (million yen)
10,779 10,738 10.319 1,107
‘ 1,979 1,026
] 1,749
0.4
+
11.6 952 79 465
3.9 45.6
57.9

L 1 | 1 | 1 L 1 1 J L 1 1 ]

FY03/2010 FY03/2011 FY03/2012 FY03/2010 FY03/2011 FY03/2012 FY03/2010 FY03/2011 FY03/2012
accumulated total accumulated total accumulated total accumulated total accumulated total accumulated total accumulated total accumulated total accumulated total

.MﬁHOMEGS Real Estate Rents & Traded trend of m

3,615 Sales per store (yen) Number of affiliated stores (stores)
2,918
54,666 54157 10,685 10,955
1,436 0.9
‘ +103.2 3.9
FY03/2010 FY03/2011 FY03/2012 FY03/2010 FY03/2011 FY03/2012 FY03/2010 FY03/2011 EY03/2012
average average average average average average average average average
in March 2010 in March 2011 in March 2012 accumulated total accumul@ted total accumul.’;}ted total accumulated total accumulated total accumulated total
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| Year Ended March 31, 2012 Financial Results Trend of Operating P/L (simplified version)

DO |

Sales declined 3.9 and operating profit fell 45.6 as SG&A expenses rose 3.6%

Unit: million yen

FY03/2010 FY03/2011 FY03/2012 Change Percentage change
(Apr-Mar) (Apr-Mar) (Apr-Mar) (year-on-year) (year-on-year)

Sales 10,779 10,738 418 , 3.9% "If See p. 7
\ or details
Cost of sales 243 229 +62 | +27.2%
Selling, general & administrative |
(SG&A) expenses 8,556 8,759 +316 ! +3.6%
Personnel costs 3,583 3,507 321 i 9.2% «2
Advertising costs 1,926 2,460 +274 | +11.2% *3
Operating expense 515 313 72, 23.2% *4
Depreciation/amortization cost 364 367 +112 | +30.6% *5
Allowances of uncollectible :
receivables and performance 188 81 811 100.0% =6
guarantee :
Other selling, general & : %
administrative (AS&A) expenses 1,978 2,028 +404 ! +19.9% !
Operating profit 1,979 1,749 797 | 45.6%
Net profit 1,026 1,107 641 | 57.9% *8
Operating profit margin (OPM) 18.4% 16.3% 7.1p : -

* Real estate lease warrant business, from which the Company withdrew in the 2Q of FY 03/2011, had recorded sales of 268 million yen, SG&A expenses of 248 million yen and
operating profit of 20 million yen in FY 03/2010.

*1: An increase of 16 million yen in ASP services use fees and an increase of 12 million yen in production costs for special feature page contents

*2: The average consolidated number of employees during FY 03/2012 stood at 563 (a decrease of 19 year-on-year), including 23 new graduates (no change year-on-year). A .
decrease of 183 million yen in employeesd bonuses "and a deecresigmatores of 13 mi’l l'ion in pers
*3: An increase of 395 million yen in website customer drawing costs and an increase of 167 million yen in TV commercial-related costs. An advertising costs decrease of 172 million
due to the absence of the campaign and promotion costs incurred in FY 03/2011

*4: A decrease of 50 million yen due to the Companyds withdrawal from Real estate Illease
*5: An increase of 101 million yen due to depreciation and amortization arising from the head office relocation and to asset retirement obligations
*6: Due to a decrease arising from the Companyds withdrawalratr om Real estate | ease |warra

*7: An increase of 601 million yen due to the head office relocation. A decrease of 102 million yen due to lower employee recruitment costs. An increase of 44 million yen in research
and development costs resulting from the founding of Littel Research Institute o o o ) )

*8: For FY 03/2011, the Company had recorded an extraordinary loss of 377 million yen (22 million yen in prior-year depreciation costs due to the recording of asset retirement -
obligations, 125 million yen in provision for the head office relocation and 229 million'yen in a loss on sale of shares in NFS Co., Ltd.). For FY 03/2012, the Company posted 113 million
yen'in an extraordinary loss (113 million yen in a loss on amortization relating to Lococom services [software])
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| Year Ended March 31, 2012 Financial Results Trend of cost to sales ratio

PD—”D A profit decline posted with the improved personnel cost ratio failing to offset higher costs resulting

from increased advertising spending and the head office relocation

uUnit:
Pt FY03/2010 FY03/2011 FY03/2012 FY03/2010 FY03/2011 FY03/2012
12,000 (Apr-Mar) (Apr-Mar) Apr-Mar (Apr-Mar) (Apr-Mar) Apr-Mar
11,000 | 100% r getassarsass  Costiand
a g o | other SG&A
10,000 F 90% . 28 1% . esrfslii)tn: i  expenses
30. 5% . : . s 33 4% .
a.000 | 3.290 3,020 80% : ] RS |
3, 445 : b= :
8,000 F 70% L :Jiiii!lliiif-. a |
E . ELLLTITITIYY Advertising
7,000 poy | 17.9% : 22.9% & : i costs
1,926 2, 460 = ' . . .
6,000 . ] > 26.5% ¢
2,735 50% ] 1.8t | :
5,000 . erosiorys .
el : : ] |Perscnnel
4,000 = .
3.9 3.5 0% | 33 . 32 costs
3,000 g o 30
3.1 20% | : : .
Q,OOO B ! :Illlll :
1,000 r 1,979 1,749 952 10% r 18. 4% 16. 3% 92% Operating
i profit
O 1 1 O% 1 1
(Apr-ar) (Ap#Mar) r-Mar (Apr-ar) (Apr-Mar) r-Iar
-Fy0372010- -FY03/2011 - F%g;gm)g - -FY032010- -Fy0372011 - . F%g;gm)g .
A _-Ind6Cost and ot her S&&A despitpan apprexs 160 nallion yen decrease in expenses duetotheCompany ds wi t hdrawlal frc
Real estate lease warrant business, costs for the relocation of the head office increased
Vo Mdvert i si ndoreeindeased daetd an increase in website customer drawing costs and TV commercial-related costs
,}ﬁ:’ersonnelcost(blue)o declined due to a decrease of 93 million yen resultings frjom t hge
as wel |l as to a decrease of 183 million yen in employeesigfrmonuses and| to a
a decline in the number of temporary employees from 54 to 15
* As a basic rule, we intend to maintain a personnel costs to sales ratio of approx. 30% and an advertising costs to sales ratio of approx. 20%
6
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Trend of sales by service

FY03/2011 FY03/2012 Percentage change
(Apr-Mar) (Apr-Mar) (year-on-year i  (year-on-year
10,779 10,738 10,319 418 ‘ 3.9%
9,963 10,407 10,222 185 1.8%
7,014 7,096 5,956 1,139 16.1%
1,061 1,131 1,403 +271 +24.0% .,
804 994 1,404 +409 +41.2% *3
417 501 596 +94 +18.9%
302 331 399 +67 +20.4%
362 351 461 +110 +31.5% *4
27 35 30 4 13.9%
783 268 = 268 =
4 26 67 +40 +150.6%
§§s§§ne%;%Li”ﬂ'gsnzgg}::?”ﬁadg”es2"’}“6 e tate imformation services comprise fiHOMEMSSdEsedi mat i on f o
Note3: Local community services changed its name to Local infoomation services.

Note 4: With the sale of all shares in NFS Co., Ltd., our consolidated subsidiary, on August 2, 2010, we withdrew from the business concerned, which
was excluded from the consolidated accounts starting from the second quarter of the year ended March 31, 2011

Note5: A Ot her sd0 compr i s eS kiMONEYadlPinuiaftea@eddyb usi nesso and fiCareer education busines

*1: Sales showed a year-on-year decline in the fiscal year under review due to the change in the pricing method. The number of properties posted on our website
grew substantially while the number of affiliated store membership withdrawals resumed their rising trend. The number of inquiries fell short of our original forecast
in the fiscal year under review

*2: Sales for project services such as special feature pages were strong
*3: The number of properties posted grew 28.3% year on year. The membership increased 14.5% year on year
*4: Sal {IOME6S @&st iRmealtocoant ifoomrd grew by 95 mil |Elode ryleyn Qudincecas8ddy#8 reitben e r

i HOME|6 S
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| Financial Results for the Year

Ended March 31, 2012 Trend of P/L by segment

Profit declined for all the segments due to lower sales and to higher costs arising from the head

D
T office relocation
Unit: Million
yen
FY03/2010 FY03/2011 Year-on-year change
(Apr-Mar) (Apr-Mar)
2,500 Unit: Mill FY 03/2011 FY 03/2012 o Percentage
0 NIt VITION YEN - NS meAVE] (from Apr. to Mar.) ande " change (%)
2,000 | 2,173 2601  12.0%
Local i '
314 319,
1,500 se
, 18 19 191
1,000 r 1 1,912 128 198 |
Consolidated i
500 | 1,749 797: 45.6%

*1: No percentage change is shown for segments that recorded an operating
loss for the year ended March 31, 2011 or for the year ended March 31, 2012
* 2: The guarantor operating business was excluded from the consolidated
accounts starting from the second quarter of the year ended March 31, 2011

0 L
a3y
o AG

7 rent following the head office relocation

,} In the local information services (blue), the Company continued to implement a staffing expansion program and various sales promotion measures until the second quarter of the
fisc

al year under review with the aim of achieving profitability for this business line. Yet starting from the third quarter, the Company began to operate this business line with minimum
staffing in a change of policy while continuing its cost downsizing efforts

9/ The guarantor operating business ( ), attained operating profitability in the first quarter of the fiscal year ended March 31, 2011, recording 19 million yen in operating profit for
the quarter. Because the Company had withdrawn from this business in the fiscal year ended March 31, 2011, no operating profit was recorded for the fiscal year under review
v} I'n AOtthigrrbs@n( increase in costs was recorded for the AMONEYMO, 0 fAeQOL Skincareo

AS00 - Al Real estate _
information service
A 326 1 Local information
A1 000 - services
FY03/2011 FY03/2012 e o LISEEEes
(Apr-Mar) ARhaE Others
I The real estate information services ( ) recorded a decline in operating profit due to a sales decrease of 185 million yen as well as to higher advertising costs and to increased

an
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| Financial Results for the Year

Consolidated balance sheet and goodwill
Ended March 31, 2012 | J00cH
P@ Net assets per share grew 4.4% year on year while interest-bearing debt remained zero

Unit: Million ye March 31, Change Percentage Main reasons for change
' 2011 [End FY03/2012 change
9711 10.119 4.2% Increase in cash and deposits: 2,217 millioigersé in current assets *1
’ ! ) Increase in accounts receile: 128 million yémctease in current assets
Decrease in shigtm investment securities: 1,510 millidregezase in current *D
Cumenie 6,841 7,255 + 414+ 6.1%  aesers
Nonoccurrence of income taxes receivable: 359 million yenihReoreaisessets
Fixed assets 2 869 2 863 6 0.2% Increase in investment secufii@amillion yeintrease in noncurrent assets *3
) ) -
MELTIINES 1,595 1,641 + 45 + 2.9% Decrease in accounts payathier: 143 million y&retrease in current liabilities 4
Increase in income taxes payable and consumption tax88 payidioe:yen /
Current liabilities 0 Increase in current liabilities
1’355 1’399 + 44 + 3.3% Decrease in provision for bonuses: 183 millidacyeask in current liabilities
Fixed liabilities 240 241 + 1 + 0.6% Interest bearing debt: 0
8,115 8,477 + 362 + 4.5% Increase in retained earnings: 357 milliomyensk inet assets
*Effective October 1, 2011, the Company conducted a 1:100 stock split. Conseque
NEEEEESLEIEIER  432.77 yen 451.95yen + 19.18 + 4.4% net assets per share were calculated by dividing net asset value by the total numbe
shares outstanding after this stock split

Unit: 1,000 yen

Amortization completion
E

Number of
Residual value months
outstanding

Total amount Beginning of period April 2010 to March 2011
of goodwill residual value amortization amount

Goodwill amortization status

10,000 2,500 0: 0 ! March2012
216,738 216,738 43,347 173,390 | 48 months | March 2016

* Willnic Co., Ltd. and Littel Co., Ltd. were merged into the Company through absorption on July 1, 2010 and on April 1, 2011, respectively, with
the Company as the surviving company.

*1: The main reasons for increase in cash and deposits: Increase due to refunds of income tax and cancellation of Free Financial Fund (FFF) and
decrease due to dividend payment

*2: The main reason for a decease in short-term investment securities: Cancellation of FFF

*3: The main reasons for an increase in investment securities: The acquisition of shares worth 25 million yen in Chinese company Real Estate
Mobile Inc. and the acquisition of shares worth 116 million yen in Next Property Media Holdings Limited as well as the acquisition of shares worth
173 million yen in Taiwanese company Rakuya Inc.

Copyright (c) 2011 NEXT Co.,Ltd. All Rights Reserved.



| Financial Results for the Year

Consolidated cash flow

Ended March 31, 2012

The balance of cash and cash equivalents as of March 31, 2012 stood at 3,400 million yen; 5,400
million yen if time deposits are included

Poi

., g FY03/2012 _ FY03/2012
Unit: Million yen FY03/2011 . Change Main items FY03/2011 :
[Year under review] [Year under review]

Income before income taxes and minority 1,365 million yen 868million yen
interests ' - -
Depreciation and amortization 36million yen 481million yen
Impairment loss ' 113million yen
Increase/decrease in provision for bonuses 36million ven 183million ven

Operating CF + 660 + 852 Loss on sales of stocks of subsidiaries and y y
affiliates 229million yen '
Increase/decrease in accounts recéiadble o o

296million yen 140million yen

Increase/decrease in accounts paylabie o y o 4
Income taxes paid or refundetiotes 205million yen 107million yen
income taxes paid) 1,139million yen 276 million yen
Cash outflow due to the depositing of time 2,000million yen
deposit - ' .
Cash outflow due to the acquisition of 10million yen 324million yen
investment securities o 509million yen 54million yen
Cash outflow due to the acquisition of property, o o
plant and equipment 280million yen 321million yen
Cash outflow due to the acquisition of intangible illi 0

Investment CF 2,317 381 oneUIrent assets 755million yen
Cash outflow due to sale of shares in subsidiaryg54million yen Omillion yen
that involves a change in scope of consolidation
(*1)
Cash outflow due to the depositing of security
deposit and security money

Financial CF 124 + 15 Payment of dividends 120million yen 110million yen

Increase/decease (*1) Due to sale of shares in subsidiary or in NFS Co., Ltd.
in cash and cash 1,780 + 486
equivalents
Balance of cash and (*2) 5,413 million yen if the-tharthreemonth time deposit of 20 million yen
cash 4,707 1,294

equivalents

Copyright (c) 2011 NEXT Co.,Ltd. All Rights Reserved.
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| NEXT Co., Ltd. TSE 1st Section 2120

Our Initiatives for the Three Months Ended
March 31, 2012




| Our Initiatives for the Three Months Ended
March 31, 2012
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Our Initiatives for the Three Months Ended
March 31, 2012

Continued to air a TV commercial featuring a popular
Comedy duo during the January to March 2012 period

discover an ideal property instant]

Aired a TV commercial featuring the
Kobushi, 0 demonstrating o u-rankedwebsite er v
in the number of properties postedo

'

D

b

Demonstrated the same service appeals through our

cross-media sales promotion initiative using TV
commercial and other vehicles

Demonstrated the same service appeals by running display advertisements
and campaigns while airing the TV commercial simultaneously

: , Campaign
Display advertisement - va g o
AR AT . ARG A i ?ﬁmﬁ)ﬁm@
ane B8 R W YAHOO! & 1§ P ‘_ Q?W
@ v
ans
W
i1
e
wun CAfaxan—hEna
RN ABNAD - AEE
w70 s “TrEDY 's'm‘s‘:;'s -
3"?' ok | BATEXIS AR L >
Sucs S

é.f-!
¥

promaotion initiatives

Positive effects of various sales

Sales began to show a year-on-year gain starting

from February 2012

OAHOMEGS Rental and Real

opul ar comedy duo fAHei sei Nobushi

c e Fallpwine aperiod of rfegative year-orpyear growth, monthly sales

n d béganioencreasenyear an gear starting fiom [Febmaryt 2012, halpsde r  t o
partly by our cross-media promotion efforts

Estate

Tr

FY 03/2011 == vy 03/2012

Year-on-year
gain

Apr

2011

May Jun  Jul Aug Sept  Oct Nov Dec

Jan Feb Mar |

2012
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properties posted and website

I Our Initiatives for the Three Months Ended Ranked top in the number of
March 31, 2012 visitor counts

Ranked top in the number of Ranked top in website
properties posted visitor counts
Intermsofthenumberofpropertiesposteid,theﬁ HOlMEc‘)fSO (\;vetﬁsi t|e The AHOMEG6SO website was ranked top]|i
top in the ranking survey of five major real estate portal sites, featured in the ; ; ; ; ;
2011 December 12 edition of the Shukan Jutaku Shinbun newspaper (date of dlfferent el est.ate |nformat|9n sites, ac‘?c’rd'”g to the A Qanuary
survey: December 6, 2011). AHOMEG6So p Nielsen Net Ratings data, which was attributable to its superior
than twice those of competitor sites convenience and diverse content offerings
Unit: ] Compan Compan Compan Sit Sit t i
10,000 properties e HOME'S  —l-x5 sp ys 1"t &'s sitpe Y *=Cs g ys i 7N L© ame — ol opeaor
400 (v HOME'S NEXT Co., Ltd 3.87 million
350 suumo Recruit Co., Ltd. 3.24 million
Infoseek Real Rakuten, Inc. 2.04 million
300 Estate
250
CHINTAI CHINTAI Corporation 1.62 million’
200 181 -
at home web At Home Co., Ltd. 1.12 million
150 161 HOME ADPARK ADPARK Communications 0.68 million
m*—l—-‘m‘.—,l.ﬂ Home PLAZA Home Advisor, Inc. 0.62 million
100 Fas 4L
O-uchino Home Advisor, Inc. 0.52 million
°0 Sumaity Kakaku.com, Inc. 0.25 million
2010‘2011‘Feb|MarIAprlMayrIJunIJuIIAugISepleINo\rIDecI2012lliegtJlMa!'I F The property information of ﬁHOMEGSO is p o
Dec  Jan Jan Source: 2012 January Nielsen Net Ratings data of website user access through home-
installed PC and office-installed PC
* The number of rental and for-sale properties posted on major real estate portal sites
* As of March 1, 2012 (source: NEXT data)
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Our Initiatives for the Three Months Ended
March 31

2012

Ranked top in usability

The AHOME&6SO website was ranked top in us§g
among 30 sites in four segments composed of different portal sites, EC sites,

company sites and specialized sites in specific categories (sites dedicated to specific
categories or functions such as real estate and financial services), websites run by
companies providing their main services via smartphone

Rank Operator/site name Overall score Vov‘efg;?t”e clarity
1. | HOME'S (specialized site) 86.71 100.00
2. |Nomura Securities (specialized site) 86.22 90.00
3. Z0ZO Town (EC site) 85.04 88.00
4. | House Foods (company site) 84.67 100.00
5. Tokyo Metro (company site) 84.04 93.00
6. Kakaku.com (EC site) 83.62 83.70
7. United Arrows (company site) 83.35 90.40
8. Nissan Motor (company site) 82.36 88.60
9. At Home (specialized site) 82.27 90.00
10. | Amazon.com (EC site) 82,02 68.80

*Source: Data released by Tribeck Strategies, Inc. on April 5, 2012

Ranked top in usability

The HOMEG6S P

now under

ATri ple Chance!
Campai gno

Support
the Company having won top website rankings in three categories

Marking the winning of top website rankings in three categories, namely,
the number of properties posted, site visitor counts and usability, we are
now in the process of implementing this campaign in collaboration with our
affiliated stores. This campaign will continue until the end of July 2012
with the aim of acquiring new users during the post-peak moving season

BOFTETEETHERNY 1 FHOME'S| B EHOTBMERS
EREMEENO. 1", FAERN. 1 FPTENo I D=FEARVRLELL

A

>4

nfl dDsiREzon,

=mEmzRaL4A 1780,
[FUTILF + 2! HOME'SEHBRGEF v N — V| ERBOLET

amazoncojy

151000 s

Bau<
w8100% 2
EOBTHRD! 2Ricurs

5 B354/ BHBL v,
HOME'SI2, CORMICEHWAET SHIAEBELET. STCHOME STEBRERUTRITLF vYREY yRUES!

t y o
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I Our Initiatives for the Three Months Ended

Progress status for our overseas

March 31 2012 business operations

Took an equity participation in an Indonesian entity, following on from investment in companies in
Thailand, China and Taiwan, in an efforttol ay t he groundwor k f or ma K i

Pr

September 2011

ASet up in Thailand subsidiary HOME'S PROPERTY MEDIA (THAILAND) CO., LTD. E

December 2011

ATook an equity participation in Real Estate Mobile Inc. REM , a China-based real estate service provider serving the needs of real
estate companies in the country

ATook an equity participation in Next Property Media Holdings Limited jointly with REM
ATook an equity participation in Rakuya International Info. Co., Ltd., a Taiwan-based operator of a real estate information website “

January 2012

AlServices launched in Thailand by real estate information wit

April 2012

AServices | aunched in China (Beijing and Shanghai) by real at
ATook an equity participation in local company PT. Rumah Media in Indonesia

Copyright (c) 2011 NEXT Co.,Ltd. All Rights Reserved.



| Our Initiatives for the Three Months Ended

March 31, 2012
Do i Services |l aunched by AHOMEG6SO website China ve
point, 3

simultaneously

Services launched by real estate
Il nf ormati on Websitle
In Beijing and Shanghai on April 9,
2012

The number of properties
posted as of April 2012 1 million

The targeted number of
properties posted

for FY 2012 2.25 million

The targeted sales
for FY 2014 3.0 billion to

4.0 billion yen

17
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