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2015 3 Topics 2015 3

ṇ ṇ

HOME S ּךּצ וֹ ṇ

HOME S ṇ ṇ

Lifull Thailand ṇ

HOME Sṇ וֹ

Android ṇ

ṇ ṇ

HOME S ṇ ṇ

HOME S ṇ

Trovit

︡Web ṇ
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ṇ ṇ ṇ
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3
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ṇ ṇ
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2015 3

+22Ṿḭ +0.6Ṿ
לּ Ẏ2.8p 12.9Ṿ

Ḳ

ṥ Ṧ
14 3
ṕ4- 3 Ṗ

ṥ Ṧ
15 3
ṕ4- 3 Ṗ

ṥ Ṧ
14 3
ṕ1- 3 Ṗ

ṥ Ṧ
15 3
ṕ1- 3 Ṗ

14,690 17,926 ṧ3,236 ṧ22.0% β1 4,281 6,095 ṧ42.4%

472 583 ṧ110 ṧ23.4% 136 194 ṧ43.0%

11,918 15,030 ṧ3,112 ṧ26.1% 4,050 5,653 ṧ39.6%

3,783 4,338 ṧ554 ṧ14.7% 1,155 1,331 ṧ15.3%

4,496 5,851 ṧ1,354 ṧ30.1% β2 1,862 2,538 ṧ36.3%

473 718 ṧ244 ṧ51.7% β3 176 219 ṧ24.4%

438 452 ṧ13 ṧ3.1% 91 174 ṧ91.5%

2,726 3,671 ṧ944 ṧ34.6% β4 764 1,388 ṧ81.7%

2,299 2,312 ṧ13 ṧ0.6% 95 247 ṧ160.6%

/ 1,336 1,335 Ẏ1 Ẏ0.1% 54 59 ṧ10.1%

15.7% 12.9% Ẏ2.8p Ṩ 2.2% 4.1% Ṩ

ẑ1 ṇ ḭ 20Ṿ נּ Ḯ ṕ P.15ṖḮ

︡ ךּ ḭצּ

︡ ︡ ︣ כֿ צּ ḭ ︡ Ḯ

ẑ2 Ḯ

ẑ3 ḭ לּ ḭ ṇ וֹ UX ḭ לּ Ḯ

ẑ4 ṇ ḭ ḭTrovit לּ Ḯ



14

2015 3

Ẏ2.8pḭ 2.3p

︣ 1.6p

13.3% 15.7% 12.9%

27.4% 25.8%
24.2%

28.9% 30.6%
32.6%

30.4% 28.0% 30.3%

(4 -3 )

-13 3 -

(4 -3 )

-14 3 -

(4 -3 )

-15 3 -

6.0% 2.2%
4.1%

27.5%
27.0% 21.9%

36.6% 43.5%
41.6%

29.9% 27.3%
32.4%

(1 -3 )

-13 3 -

(1 -3 )

-14 3 -

(1 -3 )

-15 3 -

2.0p

2.3p

1.6p

Ḳ ṇ ḭ ḭTrovit לּ Ḯ

Ḳ ṇ ṇ ︣ ḭ ṇ ︡ Ḯ

︡ ︡ Ḯ

Ḳ ṕ4-3 Ṗ ḭ 559 Ƃ 664 Ḯ ḭ ḭ Ḯ

1.9p

5.2p

5.1p



Ḳ
ṥ Ṧ

14 3
( 4- 3 )

ṥ Ṧ
15 3

( 4- 3 )

ṥ Ṧ
14 3
ṕ1- 3 Ṗ

ṥ Ṧ
15 3
ṕ1- 3 Ṗ

14,690 17,926 ṧ3,236 ṧ22.0% 4,281 6,095 ṧ42.4%

ṇ 14,554 17,753 ṧ3,198 ṧ22.0% 4,243 6,040 ṧ42.4%

ḱ 7,975 9,751 ṧ1,776 ṧ22.3% ẑ1 2,422 3,126 ṧ29.1%

4,324 4,537 ṧ213 ṧ4.9% ẑ2 1,178 1,258 ṧ6.8%

ḱ ṇ 1,031 817 Ẏ213 Ẏ20.7% ẑ3 268 196 Ẏ27.0%

וֹ 1 638 908 ṧ269 ṧ42.2% ẑ4 174 248 ṧ42.5%

2 584 1,737 ṧ1,152 ṧ197.3% ẑ5 199 1,210 ṧ506.9%

3 135 173 ṧ38 ṧ28.2% 37 55 ṧ45.8%

15

ṇ 2015 3

ṇ ḭ

ṡ ḱ Ṣ צּ ḭ +29.1Ṿ

1 וֹ ṡ CRMוֹ ṇ Ṣṡ ṇ וֹ ṇ ṢṡWEB ṇ ṇ Ṣ ︣Ḯ

2 ṇ ṡ Ṣ ṡHOME SṢṡHOME S︡ ṢṡHOME S ṇ ṢṡHOME S ṇ Ṣḭ ︣Ḯ

3 ṡMONEYMO( )ṢṡHOME S Style MarketṢ ︣Ḯ

ẑ1 קּ SEOקּ Ḯ ḱ צּ Ḯ +24.0 Ṿṕ P.10ṖḮ

ẑ2 ḭ ṕ4-3 Ṗ Ẏ7.5ṾḮ

ṧ3.5ṾḮ

ẑ3 ṡ ḱ ṇ Ṣ צּ Ḯ

ṇ 10 1 פּ ︡ḭ צּ ￼ ךּ Ḯ

ẑ4 ṇ וֹ ṇ ṕDMP ṇ Ṗ 2014 7 פּ Ḯ

ẑ5 HOME S ḭ ṧ40.2 ṾḮ

2015 1 פּ Trovit Ḯ
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2015 3

ṇ ṧ2.0Ṿ ḭצּ +171.2Ṿ

Ḳ
ṥ Ṧ

14 3
ṕ4- 3 Ṗ

ṥ Ṧ
15 3
ṕ4- 3 Ṗ

ṥ Ṧ
14 3
ṕ1- 3 Ṗ

ṥ Ṧ
15 3
ṕ1- 3 Ṗ

ṇ 2,355 2,402 ṧ46 ṧ2.0Ṿ 104 282 +171.2 Ṿ

Ẏ56 Ẏ90 Ẏ34 Ṉ Ẏ9 Ẏ35 Ṉ

2,299 2,312 ṧ13 ṧ0.6Ṿ 95 247 +160.6 Ṿ

ẑ ּ︡ש צּ ︡ ףּ Ḯ

ṇ Ḳ ḮTrovit ךּ ḭצּ

ḭ Ḯ

ṇ ḲṡHOME S Style MarketṢ 4 פּ ṇ Ḯ

Lifull FaM 10 Ḯ2 ṡLifull FaMṢ Ḯ

Lifull TraveRing 10 Ḯ3 ףּ ︡SNS ṡLifull TraveRingṢ Ḯ

צּ ךּ ךּ ṡLococoỲṢ 3 ṇ Ḯ

ṡEventCalṢṡeQOL Ṣ 2Q ṇ Ḯ
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2015 3

Trovit לּ +9,972 ḭ +7,000

Ḳ
14 3

ṥ Ṧ
15 3

13,409 21,903 ṧ8,493 ṧ63.3 Ṿ
Ẏ3,075

ṧ8,664

ṧ279

ṧ484

ṧ1,100

ẑ1

ẑ1

ẑ1

11,109 8,993 Ẏ2,116 Ẏ19.1 Ṿ

2,300 12,909 +10,609 ṧ461.3 Ṿ

3,160 11,471 +8,310 ṧ263.0 Ṿ
ṧ7,000

ṧ724

ṧ147

ẑ1

2,987 10,895 +7,907 ṧ264.6 Ṿ

172 575 ṧ403 ṧ233.8 Ṿ

10,249 10,431 ṧ182 ṧ1.8Ṿ
+1,098

Ẏ939 ẑ1

ể 181.55 184.26 ṧ2.71 ṧ1.5Ṿ

14 4 - 15 3

Ḳ ( ) 216 86 43 Ṩ 43 12 2016 3

Trovit Search, S.L. 9,972 Ṩ 478 Ẏ786 8,707 57 2019 12

ẑ1 Trovit ḭךּ +9,972 Ḯ +1,291 Ḯ +136 Ḯ Ẏ786 Ḯ
478 Ḯ ṧ7,000 Ḯ Ẏ3,075 Ḯ

ẑ2 2016 3 IFRS ︣ ḭ שּ Ḯ

ẑ2

ẑ1
ẑ2



Ḳ
14 3

(4 -3 )
15 3

(4 -3 )
14 3

(4 -3 )
15 3

(4 -3 )

CF ṧ2,156 ṧ2,488 ṧ331

ךּ

2,261

439

43

105

119

Ẏ381

2

683

Ẏ1,002

2,236

452

521

18

20

Ẏ568

34

598

Ẏ1,033

CF Ẏ541 Ẏ13,362 Ẏ12,821

Ṩ

Ẏ140

Ẏ84

Ẏ495

Ẏ89

Ṩ

275

Ẏ1,000

Ẏ29

Ẏ48

Ẏ1,022

Ṩ

Ẏ11,260

0

CF Ẏ106 6,734 +6,841
Ṩ

Ẏ123

7,000

Ẏ267

ṧ1,511 Ẏ4,174 Ẏ5,685

8,443 4,268 Ẏ4,175 42 Ḯ 52 Ḯ

ṇ 2015 3

41 42 ḭ 52
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2016 3 2016 3

2016 3 ḱ שּקּ ︡ḭ +73.9Ṿ

17,926

3,286

1,335

2.88

24,145

5,136
2,821

5

EBITDA

ṧ34.7Ṿ

ṧ111.3Ṿ
ṧ56.3Ṿ ṧ73.9Ṿ

ṗ / ︣ Ṙṗ Ṙ

(ẑ)20156 1 1 2קּ לּ ︣Ḯ
(ẑ) ︡ ︡ ךּ ︣Ḯ

β

Ḳ ︡ ︡ ףּ ︣Ḯ
Ḳ EBITDA ︡ ︡ ףּ ︣Ḯ

Ẍ2015.3 Ẍ2016.3
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︡

ḱ No.1 ḱ ︣

No.1

︣

ךּ No.1אל︣

No.1

No.1
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ṇ 2016 3

וֹ ︡ שּךּ

ṇ ṇ

ṇ

וֹ
ṇ

ṇ
ṇ

No.1
כֿ

ԇאלקּ אלקּ
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ךּ 2016 3

ṇ

ḱ

ḱ ṇ

ṕ ḭ ṇ

ḭ Ṗ

ḱ

ḱ ṇ

וֹ

( ḭ ︡ḭ ṇ

ḭ ḭ ḭ )

MONEYMOḭ

ṇ

DMP

ḲTrovit Japan ︣Ḯ

ṇ וֹ

Trovit

Lifull

ṕ ḱ Ṗ

MONEYMO

ṕ Ṗ

Style Market ( EC)

︡

ṇ

Lifull
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2016 3

ḱ ṇ ṇḱ ḭ ṇ

¸ ṇ ṇ
ḱ ṇ
ḱ ṇ

ṇ
ḱ ṇ ṇ ( ḱ ṇ ṇḱ ḱ

ḱ )
ḱ ṇ
ḱ ( )

ḱ ṇ ṕ Ṗ

¸

ḱ
ḱ
ḱ

¸ ṇ ḭ

ḱ )CRMוֹ ṇ ) 

ḱCMS(ANNEX)

ḱ SNS(HOME SPro talk)וֹ

ḱ DMP ṇ ṕNabistar Ṗ

¸ ṇ

ḱ ṇ

ḱ וֹ ṇ

ẓ ḭCRMḭCMS ḭ וֹ

ṇ צּ אל ṇ
ḱ ṇ

¸ PDCA
ḱTrovit 4
ḱHOMEõS 2
ḱTrovit Japan

¸ PDCA
ḱLifull FaM
ḱLifull TraveRing

ḱLifull Scouting
ḱLifull LiveMatch
ḱMONEYMOṕ ḱ Ṗ
ḱHOMEõS Style Marketṕ ECṖ
ḱ

ṇ ṇ

ṇ



ḱ

HOMEõS

ṇ 2016 3

ṇ ṇḱ ︡ Ṅ ṇ ︣ כֿ No.1 ︣

ṇ

HOMEõS
︡

HOMEõS
ṇ

O2O
ḱ ṇ

︡ ṇ

ANNEX

ṇ

Online

DMP

ṇ ṇ

ṇ

נּפּ

HOMEõS StyleMarket

ṇ

ṇ

ṇ

HOMEõS

ṇ

ṇ

HOMEõS

( ︡ ḱ
)

וֹ

ṇ

ḱ

SNS

ḱ

ṇ ṇ

MONEYMO

ṇ ṇ

CRM

26



ṇ ṇ 2016 3

27

Thailand

Japan

Trovit ︡ ṇ ṕ Ṗ אל

4

5 2 ṇ



ṇ ṇ 2016 3

HOMEõS

HOME'S

2

28



( ) ṇ 2016 3

3 וֹ

1 4

ḱ EC

2014 10

2014 10

2015 4

2015 4

NEXT ︡ ṕLifeṖ ︣ṕFullṖ ṇ Lifull ︡ קּךּ ︣

ẑ Lifull FaMḭLifull TraveRing ṇ 29



︡

︡

Global Company
נּ

ṇ ṇ

40Ṿ
נּ

ṇ ṇ

No.1
צּ

30

ṇ 2016 3

No.1 ḭ ︡ ︣ ṇ



1 IR
2 2015 5 13
3 1 Ṭ\119.79 ḭ1 Ṭ\187.83 ḭ1 ṇ Ṭ95.87

2014 12

2014 12

2016 3

31

︣ אל︡

[ Zillow,US ]
390

EBITDA 59
Ẏ52

2014 6

[REA group,AU ]
419

EBITDA 215
143

[ Rightmove,UK ]
313

EBITDA 229
180

2014 12

[ Soufun,CN ]
842

EBITDA 398
303

[NEXT,JP]
241

EBITDA 51
28

6,011

6,672

3,434

5,649

653

2016 3

2014 12

[ Zoopla,UK ]
150

EBITDA 74
50

1,478

2015 3

[ ṇ ךּ ṇ]
839
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24,145 
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4,315 
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IFRS

2016.32015.32014.32013.32012.3

ü

ü

ü
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ṥ ךּ Ṧ

ṇ +20.2 Ṿḭ וֹ CRMḭDMP ṇ +33.3 ṾḮ

Trovit ḭצּ כֿ +259.8 ṾḮ ḭ Ḯ

ṥ ךּ Ṧ

קּ קּ ṇ ḭ ṇ ︣ ḭצּ 25Ṿ וֹ 2.3p ṕP.35Ṗ

וֹ צּ Ḯ

IFRS ṕ 521 Ṗ שּ ḭ 17.9 Ṿ Ḯ
34

2016 3

ṧ34.7Ṿ 241 ḭ 43

ṇ

Ḳ
ṥ Ṧ

15 3
ṕJ- GAAPṖ

ṥ Ṧ

16 3
ṕIFRS Ṗ

ṕ Ḳ Ṗṕ Ḳ Ṗ

17,926 24,145 ṧ6,218 ṧ34.7%

583 769 ṧ186 ṧ31.9%

15,030 19,060 ṧ4,029 ṧ26.8%

4,338 5,791 ṧ1,452 ṧ33.5%

5,851 7,321 ṧ1,470 ṧ25.1%

718 1,191 ṧ473 ṧ65.9%

452 821 ṧ369 ṧ81.6%

3,671 3,935 ṧ264 ṧ7.2%

2,312 4,315 ṧ2,002 ṧ86.6%

1,335 2,821 ṧ1,485 ṧ111.3%

12.9% 17.9% ṧ5.0p Ṩ

Ḳ
ṥ Ṧ ṥ Ṧ

15 3 16 3

17,926 24,145 ṧ6,218 ṧ34.7%

ṇ 15,602 18,758 ṧ3,155 ṧ20.2%

ḱ 9,751 12,561 ṧ2,809 ṧ28.8%

4,537 4,790 ṧ252 ṧ5.6%

ḱ ṇ 817 835 ṧ17 ṧ2.1%

494 571 ṧ76 ṧ15.5%

וֹ 908 1,210 ṧ302 ṧ33.3%

963 3,466 ṧ2,503 ṧ259.8%

452 709 ṧ257 ṧ56.8%

Ḳ2015 3 J-GAAP ṇ ףּ ḭ ︡ ︡ ףּ ︣Ḯ
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2016 3

25Ṿ וֹ 2.3p ḭ 17.9Ṿ

Ḳ IFRS צּ שּ ḭ נּ צּ Ḯ

ṇ ṇ ︡ Ḯ

Ḳ ︣ ḭצּ Ḯ

טּ קּךּ צּ ḭ בֿ שּךּ ḮṕP.31Ṗ

Ḳ צּ Ḯ2015 4 43 ( 20 )Ḯ ︢ Ḯ

15.7% 12.9% 17.9%

25.8%
24.2%

24.0%

30.6%
32.6%

30.3%

28.0% 30.3% 27.8%

(J-GAAP)

-14 3 -

(J-GAAP)

-15 3 -

(IFRS)

-16 3 -

2.3p

2.5p

0.2p
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ü 2014.3 ḭể ḭ 20Ṿ ễ ︡ ︡ ךּ ︣Ḯ
ü ︢ ( 20Ṿ)︡ ︣Ḯ

ü 2015 3 ṡTrovit Ṣ ṡTrovit לּ Ṣ ךּ
︡ ךּ ḭ 24.3Ṿ ךּ ︣Ḯ

ü 2016 3 IFRS ︡ ḭIFRSצּ︣ ṇ ︣ ︡ḭ ︡ ︣Ḯ
ü ḭ נּ צּ ḭ בֿטּ קּךּ ︣Ḯ

2016 3

20Ṿ ︡ḭ +73.9Ṿ 5

0.62 1.08

2.37

2.88

5.00

15.0Ṿ

20.0Ṿ 20.0Ṿ
24.3Ṿ

20.0%

0.0 %

10 .0%

20 .0%

30 .0%

40 .0%

50 .0%

60 .0%

70 .0%

80 .0%

0.00

0.50

1.00
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